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S1. Q2. Extent of stormwater contaminant issues
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S$1. Q3. Emphasis given to various activities in
Stormwater Management Plan (summary)

90 - B High to Very High B Low to Very Low [ONone

% of

respondents
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Development development construction Recreation
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S$1. Q4. Estimated proportion of future STMs that could be
conducive with use of an infiltration system
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S1. Q5. Anticipated future trends for stormwater treatment projects
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S1. Q6. Resource Allocation Priorities
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S1. Q9. Anticipated funding allocations for
implementation of stormwater treatment

Funding intentions are
unknown Increase by 10% or

more per annum

Reduce by more than
10% per annum

Reduce by less than
10% per annum

Increase by less than
10% per annum

No change in funding
is expected
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S1. Q10. Staff involved in decision-making about STM's
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S$1. Q11. Importance of factors contributing to choice of
stormwater management
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S$1. Q12. Current frequency of STM use
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S$1. Q13. Anticipated change in STM
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S1. Q 14. Intentions for the introduction of
regulations, policies or guidelines
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treatment media

S$2. Q1. Information sources for hearing about compost based stormwater

W Expect to hear about

% of Responses

B Have heard about from

Trade
magazines

Industry
new sletter

Ii

Australian
Run-off
Quality
(ARQ)
manual

Stormw ater
conferences
/seminars

Scientific
journals

100 -
90 -
80 -
70
60
50
40 -
30
20 -
10
0 - ‘ ‘ ‘

Trade show s

Product
supplier

Government  Industry Colleagues
associations

Prelim. Market Research Analysis

14



S2. Q1. Percentage of respondents who have had
heard of projects that have used compost based
stormwater infiltration media

Yes
14%

No
86%
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S2. Q3. Technical knowledge regarding compost
based stormwater treatment infiltration media
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S$2.Q4. Suitable applications for
compost-based stormwater infiltration
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S2. Q5. Previous involvement in projects using
compost based stormwater treatment infiltration
media

Unsure
4%
Yes
6%

No
90%
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S2. Q9. Belief that people may hold concerns about using
compost based stormwater treatment infiltration media

Unsure
57%
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S2. Q11. Anticipated support for use of stormwater for
drinking purposes

Yes
16%

Unsure
46%

38%
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S$2. Q11. Specific concerns with use of stormwater for

drinking purposes
Cost

13%

Associated risk/
liability
17%

Health concern
17%

Current system s in
place
8%
Convention /
acceptance of
change

21% More appropriate

uses widely available
8%

Maintenance Not relevant - do not
Other
4%, o supply water
4% 8%
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S$2. Q13. Factors considered to affect decision to use
compost based stormwater treatment infiltration media

Demonstrated Lack of know ledge
performance 13%
19%

Health & safety issues
2%

Other
2%

Appropriateness for
the area
10%

Community
7%

Maintenance
11%

Ease of use
7%
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S2. Q14. Necessary technical information for
consideration of compost based stormwater treatment
infiltration media

Other Need more
8% information
° 16%
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S2. Q15. Concern with garden based organic
materials as a component of stormwater
infiltration media

Yes
31%

Unsure
44%

25%
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S2. Q17. Geographical distribution of responses to survey
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